
















Standalone Results

For the Quarter ended December 31, 2022 (Q3FY23):

Total Revenue stood at ₹ 577 Crore, y-o-y growth of 21.3%

EBITDA of ₹ 204 Crore; y-o-y growth of 21.9%

PAT stood at ₹ 115 Crore; y-o-y growth of 14.5%

Basic EPS for Q3FY23 stood at ₹ 4.22, as compared to ₹ 3.76 for Q3FY22

48 new stores opening in Q3FY23 - highest ever new store openings per quarter till date

For the Nine months ended December 31, 2022 (9MFY23):

Total Revenue from operations stood at ₹ 1538 Crore, y-o-y growth of 67.8%

EBITDA of ₹ 528 Crore; y-o-y growth of 92.0%

PAT stood at ₹ 292 Crore; y-o-y growth of 108.1%

Basic EPS for 9MFY23 stood at ₹ 10.74, as compared to ₹ 5.26 for 9MFY22

96 new stores were opened in 9MFY23

Standalone quarterly 'Y-O-Y' performance

Standalone nine months 'Y-O-Y' performance

Basic Earnings per share (EPS) for 9MFY23 stood at ₹ 10.74, as compared to ₹ 5.26 for 9MFY22.

Mumbai, January 17, 2023: Metro Brands Limited (MBL) is one of the largest Indian footwear specialty retailers and is 

amongst the aspirational Indian brands in the footwear category, today declared its standalone and consolidated 

financial results for the quarter and nine months ended December 31, 2022.

Total Revenue from operations for the quarter ended December 31, 2022 stood at ₹ 577 Crore, as compared to ₹ 476 

Crore in the same period last year. Earnings before Interest, Tax, Depreciation and Amortization (EBITDA) in Q3FY22 

stood at ₹ 204 Crore, as compared to ₹ 167 Crore in the corresponding quarter of last year. EBITDA margin stood at 

35.3% in Q3FY23 as compared to 35.1% in Q3FY22.

Net Profit stood at ₹ 115 Crore for Q3FY23, as compared to ₹ 100 Crore in the corresponding quarter of last year. PAT 

margin stood at 20.0% in Q3FY23 as compared to 21.0% in Q3FY22.

Basic Earnings per share (EPS) for Q3FY23 stood at ₹ 4.22, as compared to ₹ 3.76 for Q3FY22

Total Revenue from operations for 9MFY22 stood at ₹ 1538 Crore, as compared to ₹ 917 Crore in the same period last 

year. Earnings before Interest, Tax, Depreciation and Amortization (EBITDA) in 9MFY23 stood at ₹ 528 Crore, as 

compared to ₹ 275 Crore during 9MFY22. EBITDA margin stood at 34.3% in 9MFY23 as compared to 30.0% in 9MFY22.

Best quarter in Company’s History - Highest ever Revenue, EBITDA and PAT

METRO BRANDS LIMITED

Standalone PAT up by 14.5% at ₹ 115 Crore

Standalone Total Revenue from operations up by 21.3% at ₹ 577 Crore

Net Profit stood at ₹ 292 Crore for 9MFY23, as compared to ₹ 140 Crore in 9MFY22. PAT margin stood at 19.0% in 

9MFY23 as compared to 15.3% in 9MFY22.



Consolidated Results

For the Quarter ended December 31, 2022 (Q3FY23):

Total Revenue stood at ₹ 599 Crore, y-o-y growth of 23.8%

EBITDA of ₹ 205 Crore; y-o-y growth of 21.8%

PAT stood at ₹ 113 Crore; y-o-y growth of 11.2%

Basic EPS for Q3FY23 stood at ₹ 4.12, as compared to ₹ 3.82 for Q3FY22

48 new stores opening in Q3FY23 - highest ever new store openings per quarter till date

For the Nine months ended December 31, 2022 (9MFY23):

Total Revenue from operations stood at ₹ 1,583 Crore, y-o-y growth of 68.4%

EBITDA of ₹ 536 Crore; y-o-y growth of 91.5%

PAT stood at ₹ 297 Crore; y-o-y growth of 105.0%

Basic EPS for 9MFY23 stood at ₹ 10.79, as compared to ₹ 5.44 for 9MFY22

96 new stores were opened in 9MFY23

Consolidated quarterly 'Y-O-Y' performance

Consolidated half yearly 'Y-O-Y' performance

Basic Earnings per share (EPS) for Q3FY23 stood at ₹ 4.12, as compared to ₹ 3.82 for Q3FY22

Total Revenue from operations for 9MFY23 stood at ₹ 1583 Crore, as compared to ₹ 940 Crore in the same period last 

year. Earnings before Interest, Tax, Depreciation and Amortization (EBITDA) in 9MFY23 stood at ₹ 536 Crore, as 

compared to ₹ 280 Crore during 9MFY22. EBITDA margin stood at 33.9% in 9MFY23 as compared to 29.8% in 

9MFY22.

Net Profit after tax stood at ₹ 297 Crore for 9MFY23, as compared to ₹ 145 Crore in 9MFY22. PAT margin stood at 

18.7% in 9MFY23 as compared to 15.4% in 9MFY22.

Basic Earnings per share (EPS) for 9MFY23 stood at ₹ 10.79, as compared to ₹ 5.44 for 9MFY22.

METRO BRANDS LIMITED

Best quarter in Company’s History - Highest ever Revenue, EBITDA and PAT
Consolidated Total Revenue from operations up by 23.8% at ₹ 599 Crore

Consolidated PAT up by 11.2% at ₹ 113 Crore

Total Revenue from operations for the quarter ended December 31, 2022 stood at ₹ 599 Crore, as compared to ₹ 484 

Crore in the same period last year. Earnings before Interest, Tax, Depreciation and Amortization (EBITDA) in Q3FY23 

stood at ₹ 205 Crore, as compared to ₹ 169 Crore in the corresponding quarter of last year. EBITDA margin stood at 

34.3% in Q3FY23 as compared to 34.9% in Q3FY22.

Net Profit after tax stood at ₹ 113 Crore for Q3FY23, as compared to ₹ 102 Crore in the corresponding quarter of last 

year. PAT margin stood at 18.9% in Q3FY23 as compared to 21.0% in Q3FY22.
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Commenting on the Q3’FY2023 results of the company Mr. Nissan Joseph, CEO , Metro Brands Limited, said :

"It is exciting to see the growth and record-setting performance in Q3. Despite going against pent-up demand and wardrobe refreshes from 

last year, the team delivered its best quarter by achieving a 24% YOY growth with consistent flowthroughs to our EBITDA and PAT. Our 

investments in people and processes enabled us to open a record 48 net new stores in the quarter across our portfolio of brands building on 

the premium positioning of our brands while continuing to grow our digital commerce sales.”

Metro Brands is one of the largest Indian footwear specialty retailers and is amongst the aspirational Indian brands in the footwear 

category. The company opened its first store under the Metro brand in Mumbai in 1955, and have since evolved into a one-stop shop for all 

footwear needs, by retailing a wide range of branded products for the entire family including men, women, unisex and kids, and for every 

occasion including casual and formal events. In addition to men’s, women’s, and kid's footwear, it also has a wide range of handbags, belts, 

wallets, etc.

Metro Brands retail footwear under its own brands of Metro, Mochi, Walkway, Da Vinchi and J. Fontini, as well as certain third-party brands 

such as Crocs, Fitflop, Skechers, Clarks, Puma and Adidas which complement its in-house brands. The Metro footwear range is specially 

curated based on the regional sensitivity to cater to the needs of different regions.

As of December 31, 2022, the Company operated 720 Stores across 164 cities spread across 30 states and union territories in India.


